THE BASICS OF BRANDING FOR YOUR NEW BUSINESS
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No matter the size or type of business you have, branding is an essential factor that you cannot
afford to ignore. When you develop an effective branding strategy, it will give you a huge edge on
markets that are becoming increasingly competitive. However, in order to develop an effective

branding strategy for your business, you first have to understand what branding means, and how it
can affect a business like yours.

Put simply, the brand that you present is
your promise to your customers. It lets them
know what to expect from your services or
products, and it helps to differentiate you
from competitors. Your brand is actually de-
rived from what your business is, what you
want it to become and what people per-

An essential part of branding is to under-
stand that you will never be everything to
everyone. You should instead focus the
brand of your business, to some extent, on
your farget customers. This includes what
they want and need for you to do and offer.

ceive it to be.

LOGO

You should integrate your logo into every aspect of your business — packag-

The very foundation of your entire brand is the that you create.

ing, website, promotional materials — this is what will represent your brand.

EQUITY AND BRAND STRATEGY

Your brand strategy should include the what, where, when, how
and whom you plan to communicate and deliver your brand
messages to. The avenues that you choose to advertise with are
also part of your brand sirategy. Additionally, your distribution
channels and what you communicate both verbally and visually

are part of your brand strategy.



When you have strategic and consistent
branding strategies you will develop a strong
brand equity, which refers to the increased
value that you have brought fo the services or
products of your company and that will allow
you to charge an increased rate for your
brand, over what unbranded, identical prod-
ucts command. A powerful example of this
fact is the power of the Coca-Cola brand. Due
to the companies powerful brand equity, they
are able to charge much more for their prod-
uct than unbranded competitors. Additionally,
due to the power of the brand, their customers
are more than willing to pay this increased
price.

DEFINE YOUR BRAND

BRANDING
STRATEGIES

When you begin the process of defining your brand, you are taking a jour-
ney of self-discovery of your brand. There is no question that this may be a
difficult, effortfilled process, but definitely worth the effort in the end. When

you are defining your brand, at the very least you must answer the following

questions:
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products of your company?
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your business?

What have you established as the mission of your company?
What are the features and benefits that are offered by the services or

What is the general thought about your business from consumers?

What are the qualities that you want your customers to associate with

Take time to do research and learn the habits, desires and needs of both your current and
your potential customers. Do not ever rely on what you assume they are thinking; take time

to know for sure what is being said.




